
Empowering women. 
Inspiring change.
A community-first enterprise that transforms 
everyday connections into lasting economic 
opportunity.

What is Femvive?
FemVive is both a platform and a wellness brand. As a platform, it recruits, trains, and 
supports women entrepreneurs with access to trusted health and wellness products. 



As a brand, FemVive stands for quality, trust, and women-centered wellness. Together, 
women form a connected sales network that expands access, opens new channels, and 
delivers sustainable income alongside lasting community impact.



When one woman earns, confidence and 
opportunity spread through her immediate circle, 
then her neighborhood, then her wider community.

Contact Us
For partnerships, investment, or media inquiries:

Femvive | Women&Co by Pathfinder 
contact@womenandco.pathfinder.org 
womenandco.pathfinder.org 
Nairobi, Kenya | Washington, D.C.

Africa’s wellness 
sector

$83B by 2028.

 is growing twice 
the global rate, set to 
reach 

How it works
Recruit → Train → Equip → Support

FemVive is a business-enabling platform that equips women to become entrepreneurs 
and earn supplemental income. Through training, mentorship, and a digital storefront 
that aggregates trusted wellness products, women gain the tools to run and grow their 
businesses. Together, they form a connected network that expands access to wellness 
and offers partners a reliable, women-led pathway to reach underserved markets and 
deliver measurable impact.

Too often, women are left out of markets 
and health access. FemVive flips this by 
putting women in charge — building 
income, improving health, and making 
markets work for women and families.

Why it matters

Impact Goals
Entrepreneurs: Women onboarded, trained, and retained

Financial: Growth in women’s income and access to financial services

Market: Creation of new, women-led distribution channels

Reach: Households accessing affordable wellness products

Education: Communities engaged through health and wellness awareness
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